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The Savannah Way is Australia’s ultimate adventure drive, linking Cairns, Katherine and Broome.
Established in 2000 the route has multi-level government support and strong consumer awareness.

Who is Savannah Way Limited?

Savannah Way Limited was formed in 2007 to increase the promotion of the drive route and bring social and
economic benefit to local communities. It is a not-for-profit company limited by guarantee, independent of
government. In Queensland it is the official Local Tourism Organisation for the Gulf Savannah.

Our 2009-10 Board includes:
e Mark Crummy —Tourism NT e Glen Chidlow — Australia’s North West

e Tony Clementson — Tourism Top End e Rob Macalister — Gulf Savannah Development
e Rick Murray — Middlestar Tourism Consultants e Margot Richardson — Business Mapping Solutions
e Vaughan Davies — Tourism WA e |vor Davies — Savannah Guides

Savannah Way Limited’s Manager is Russell Boswell (info@savannahway.com.au / 0408 772 513).

Savannah Way Limited receives no base funding. We support our activity through membership, the Savannah
Symposium, funded projects, website advertising and merchandise. Our growing membership includes Local
Councils, tourism operators, industry service providers and government agencies.

What does Savannah Way Limited do?

We assist small businesses and communities along the route

through targeted marketing activity, presenting business

development opportunities and network building. This includes:

e Savannah Way brand and tourism product promotion through
Australian and German websites, consumer newsletter, road

Doing Sustainable Business in the Bush”

signage, brochure distribution to route and gateway outlets and

direct mailout, merchandise, agent and media contact. The TOWNSVILLE
route is the main brand for many regional operators to identify ’""""v"‘"" 2 NOVEMBE
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with and literally puts them on the map for visitors.
e Coordinating the Savannah Symposium and regional marketing, signage and training projects.

“In our region, tourism, conservation and community development go hand-in-hand!”

Me mber s’ Rights and Responsibilities
Savannah Way Limited is building a network of members to benefit most from its work. Members have the right
to contribute to the strategic direction of the company and provide feedback on Savannah Way Ltd activities.
Members are committed to the company objectives including to:

1. Promote the Savannah Way Brand to generate ongoing repeat visitation along the route

2. Provide quality visitor information and experiences along The Savannah Way

3. Bring cohesion to the tourism industry in Queensland, Northern Territory and Western Australia

4. Contribute to the economic and social well-being of communities along the Savannah Way Route

Regional businesses and communities along The Savannah Way share many challenges and opportunities.
Together we are a strong team stretching across the continent!

JOIN NOW FOR VALUABLE MEMBERSHIP BENEFITS AND
TO BUILD THE FUTURE OF NORTHERN AUSTRALIA!
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v MEMBERSHIP CATEGORIES and BENEFITS
X Regional Businesses X Government Agencies X Organisations X Individuals

Join Savannah Way Limited to support tourism and community development across northern Australia.

Members receive these benefits:

PODPODOODDODO

WEB LISTING: Membership Listing on the Savannah Way website (www.savannahway

WEB ADVERTISING: Membership Listing, Product Listing and discounted ads on Savannah Way website
MEDIA: Priority inclusion in media trips and famils where possible (2 x print, 1 x German TV in 2009-10)
INTELLIGENCE: Free copies of all research and publications produced and accessed by Savannah Way Ltd
VOTING RIGHTS: at Savannah Way Limited Annual General Meeting

LOGO: Use of the Savannah Way logo in your promotional material

EVENTS: Invitation and discounted rates for Savannah Way events eg 2010 Savannah Symposium
DOMESTIC MARKETING: SW brochure distribution, 2011 Caravan & Camping Shows, online, campaigns
INTERNATIONAL MARKETING: Promotion online, with European wholesale agents and campervan companies
MARKET INFORMATION: Regular information on tourism markets forwarded to you by email
PRODUCT & MARKETING DEVELOPMENT: Training (Online Marketing workshops 2010) and advice

SAVANNAH GUIDES: Free membership of Savannah Guides at the “Friends of Savannah Guides” level including

discounted Savannah Guides Schools and professional development

2 LOBBYING: Advocacy and representation to government and private organisations

2 CERTIFICATE: Annual Membership Certificate

s 2 NEWSLETTER: Regular Savannah Way newsletter forwarded by email

2 MERCHANDISE: Samples of all merchandise produced by Savannah Way Ltd

Savannah Way Ltd Membership Category Benefits
Friends of The Bronze Silver Gold Platinum
Savannah Way Member Member Member Member*

SW WEBSITE Business Name 60 words, logo & 100 w, image, 100 w, image,
M’SHIP LISTING & link link logo & link logo & link
SW WEBSITE ADS 20% off ads & One listing & One listing & One listing &
& PRODUCT LISTING listings 20% off ads 30% off ads 30% off ads
MEDIA \% \Y
INTELLIGENCE \% \Y
VOTING RIGHTS \ V \Y
SW LOGO USE \% \ V \Y
SW EVENTS \% \ V \Y
DOMESTIC MKTG \% \ V \Y
INT'L MARKETING \% \ V \Y
MARKET INFO \% \ V \Y
PROD & MKT DEV \% \ V \Y
SAVANNAH GUIDES \% \% V V
LOBBYING \% \% V V
CERTIFICATE \Y \% V \%
NEWSLETTER V \Y \% V \%
MERCHANDISE V \Y \% V \%
MEMBERSHIP FEE $77 $220 $550 $990 $5500+

*Platinum members have additional entitlements and outcomes in a specific Service Agreement
All rates are GST inclusive. Membership year runs 1 July- 30 June. Accredited Savannah Guides enterprises receive
Friends of The Savannah Way membership or 25% discount on other categories of Savannah Way membership.

The SavannahWay—-Australia’' s Adventure Dr

An estimated 40,000 travellers use The Savannah Way annually, and approximately 87% are Australian.

In 2006 The Savannah Way was recognised among Australia’s top ten drive routes (Roy Morgan Research).

“It has earned the reputation of “the ultimate unique self-drive adventure”. It is an easy to follow route that includes clear
signage, interpretive displays, maps, brochures as well as a comprehensive visitor information network for travellers”
www.goseeaustralia.com.au

In 2010 the London Times listed The Savannah Way as one of the “Ten Best Adventures of a Lifetime”.

TAKE ADVANTAGE OF THE SAVANNAH WAY BRAND IN YOUR TOURISM MARKETING!
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\ 4 2010-11 MEMBERSHIP APPLICATION

I, (Contact person):

Position:

Of (Company/Agency/Organisation):

ABN:
Postal Address: Postcode:
Phone: Mobile: Fax:
Email:
Website:
hereby apply for:
Gold : Silver : Bronze : Friends of The Savannah Way (please select one)
membership of Savannah Way Limited and agree to members’ rights and responsibilities.
Signed: Date:

Membership is subject to approval of the Board of Directors’ Membership Sub-Committee.
Please send to:

The Manager

Savannah Way Limited

ABN: 37 128 822 337

Email: info@savannahway.com.au
Fax: 0740313340

Post: PO Box 2312, CAIRNS QLD 4870
Phone: 0408 772 513

A Tax Invoice will be issued. Payment may then be made by electronic transfer, cheque or credit card.
The membership year is 1 July — 30 June. Membership commences on receipt of your payment.
For memberships commencing January — June 2011 fees are 50% of the above rates.

Thank you for your support!




